NAB Form Issues 



AGREEMENT FORM FOR 
NON-CANDIDATE/ISSUE ADVERTISEMENTS 




1, Jonathan Ferrell 



do hereby request station time concerning the following issue: 



National Rifle Association- ILA 



Broadcast 
Length 


Time of Day, 
Rotation or 
Package 


Days 


Class 


Times per 
Week 


Number 
of Weeks 


See schedule 


See schedule 


See schedule 


See 
schedule 


See schedule 


See schedule 


Total Charges: 



This broadcast time will be used bv : National Rifle Association- ILA 



Does the programming (in whole or in part) communicate "a 
message relating to any political matter of national importance?' 



□ Yes 



□ No 



Copyright © 2011 by the National Association of Broadcasters. May Not Be Copied, Reproduced, or Further Distributed 



NAB Form PB07 Issues 



For programming that "communicates a message relating to any political matter of national 
importance," list the name of the legally qualified candidate^) the programming refers to, the 
office(s) being sought and the date(s) of the election(s) {if applicable): 



For programming that "communicates a message relating to any political matter of national 
importance," attach Agreed Upon Schedule (Page 3) 

1 represent that the payment for the above described broadcast time has been furnished by: 



and you are authorized to announce the time as paid for by such person or entity. The entity 
furnishing the payment, if other than an individual person, is: 

□ a corporation; IxJ a committee; an association; or other unincorporated group. 

The names, offices, and addresses of the chief executive officers, directors, and/or authorized 
agents of the entity are named below {may be attached separately): 

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS 
OF RACE OR ETHNICITY IN THE PLACMENT OF ADVERTISING. 

I agree to indemnify and hold harmless the station for any damages or liability, including 
reasonable attorney's fees, that may ensue from the broadcast of the above-requested 
advertisement(s), For the above-stated broadcast(s), I also agree to prepare a script, 

transcript, or tape, which will be delivered to the station at least 

before the time of the scheduled broadcasts. 



TO BE SIGNED BXISSi 



ADVERTISER 

703-683-4877 



Date jff Signature' Contact Phone Number 

TO BE SIGNED BY STATION REPRESENTATIVE 

□ Accepted in Part D Rejected 

Sign 

Copyrigtu©2011 bythc 




of Broadcasters. May Not Be Copied. RcpK 
2 




Primed K 



or Further Distributed 



Contract Agreement Between: 



Print Date 05/07/13 




CONTRACT 



Page 1 o 



WMUR-TY 

INEW HAMPSHIRE 

www.thewmurchannel.com 



WMUR 

100 South Commercial Street 
Manchester, NH 03101 
(603)669-9999 



And: 



American Media & Advocacy Group 
815 Slater Ln 
Alexandria, VA 22314 





Contract /Revision 




AltQrder* 


i 

1973 


1048583 / 


WOC1005 


Product 

Issues 


Qpntract Pates 


Estimate # 






05/08/13 - 05/13/13 


3698 


Advertiser 




Ori 


olnaLDate/ Revision 


National Rifle Assoclatloi 


05/06/13 / 05/07/1C 




Biflinq cyg|e 


Billing 


Calendar 


Cash/Trad 
Cash 


EOM/EOC 


Broadcast 


Station 
WMUR 


AfififlHni fcxecuflYe 




Linda Magay 


Mancheste 


Special Hand! 


Qfl 


PemQqraphlc 

Adults 35-54 








IDB# 


Advertiser Coda 


ProflMCtQc 


257 


509 


Aaencv Ref 


Advertiser Ref 



Spots/ 



Line on otart uate tna uate Description 


otart/bnd Time Days 


Length Week 


Rate 


Type Spots 


Amc 


N 1 WMUR05/08/13 05/13/13 5a Daybreak 


5-6a 


:30 




NM 


4 


$2,8( 


Class of Time - Rxed Non Pre-emptible 
Start Date End Date Weekdavs Scots/Weak 
Week: 05/07/13 05/13/13 1-111— 4 


Rate 
$700.00 












N 2 WMUR05/08/13 05/13/13 6a Daybreak 


6-7a 


:30 




NM 


2 


$2,8C 


Class of Time - Rxed Non Pre-emptlble 
Start Date End Date Weekdavs SDOts/Week 
Week: 05/07/13 05/13/13 1-1 2 


Rate 
$1,400.00 












N 3 WMUR05/08/13 05/09/13 Good Morning America 


7-9a 


:30 




NM 


2 


$2,4C 


Class of Time - Fixed Non Pre-emptible 
Start Date End Date Weekdavs Scots/Week 
Week: 05/06/13 05/12/13 —11— 2 


Rate 
$1,200.00 












N 4 WMUR05/08/13 05/10/13 News 9 at 5 


5-6p 


:30 




NM 


2 


$2,8C 


Class of Time - Fixed Non Pre-emptible 
Start Date End Date Weekdavs Soots/Week 
Week: 05/06/13 05/12/13 —1-1— 2 


Rate 
$1,400.00 












N 5 WMUR05/08/13 05/13/13 News 9 at 6/World News To 


6-7p 


:30 




NM 


1 


$2,70 


Class of Time - Rxed Non Pre-emptible 
Start Pflte End Pate Weekdays Spgfe/WeeK 
Week: 05/08/13 05/14/13 1— 1 


Rate 

$2,700.00 










N 6 WMUR05/08/13 05/13/13 News 9 at 11 


11-11:35p 


:30 




NM 


2 


$4,40 


Class of Time - Rxed Non Pre-emptible 
Start Date End Date Weekdavs SDOts/Week 
Week: 05/07/13 05/13/13 1—1— 2 


Rate 
$2,200.00 












N 7 WMUR05/11/13 05/12/13 6a Weekend Daybreak 


Sa/Su 6-7a 


:30 




NM 


2 


$90 


Class of Time - Rxed Non Pre-emptlble 
Start Date End Date Weekdavs SDOts/Week 
Week: 05/06/13 05/12/13 11 2 


Rate 

$450.00 












N 8 WMUR05/11/13 05/11/13 7a Weekend Daybreak 


7-9a 


:30 




NM 


1 


$70 


Class of Time - Fixed Non Pre-emptible 
Start Date End Date Weekdavs Scots/Week 


Rate 













(* Une Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwi 

specified. 

Hearst television inc. does not discriminate in the sale of advertising time, and will accept no advertising which Is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby repres 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on 

basis of race or ethnicity. 



Contract Agreement Between: 



Print Date 05/07/13 



Page 2 c 



WMU R - W 

IHEW HAMPSHIRE 

thewmurchannel.com 



WMUR 

100 South Commercial Street 
Manchester, NH 03101 
(603)669-9999 





Contract /Revision 


Alt Order # 




1048583 / 


WOC1 0051 973 


Contract Dates 


Product 




Estimate # 


05/08/13-05/13/13 


Issues 




3696 


Advertiser 




Oriainal Date / Revision 


National Rifle Assoclatlor 




05/06/13 / 05/07/13 



*Line Ch Start Date End Date Description 



Start/End Time Days 



Spots/ 



Rate 



TypeSpots Am 



Start Date End Date Weekdavs 
Week: 05/06/13 05/12/13 1- 


Spots/VY^K 
1 


Rate 
$700.00 










N 9 WMUR05/12/13 05/12/13 Close Up 
Class of Time - Fixed Non Pre-emptible 

Start Patt Gnd Pata Wmh4m 

Week: 05/06/13 05/12/13 1 


Spots/WeeK 
1 


10-1 030a 

Rate 

$250.00 


:30 


NM 


1 


$2 


N 10 WMUR05/12/13 05/12/13 This Week with Christiane 

Class of Time - Fixed Non Pre-emptlble 
Start Date End Date Weekdavs SDOts/Week 
Week: 05/06/13 05/12/13 1 1 


12n-1p 

Rate 
$1,000.00 


:30 


NM 


1 


$1,0 








Totals 




18 


$20,7 


Time Period # of Spots Gross Amount 


Net Amount 











04/29/13 -05/13/13 



18 



$20,750.00 



$17,637.50 



Totals 



18 



$20,750.00 



$17,637.50 



Signature: 



Date: 



(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified anc 
payment In full Is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station wtli not be bound by conditions printed 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice Is required unless otherwi 

specified. 

Hearst television inc. does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or elhnidty. Advertiser hereby repres 
and warrants that it is not purchas+ng broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on 

basis of race or ethnicity. 



TERMS AND STANDARD CONDITIONS 
FOR PURCHASE OF BROADCAST ADVERTISING 

The person, firm or other business entity ("Agency") contracting to purchase broadcast advertising time on behatf of the advertiser named on the face of this contract 
("Advertiser") and the station accepting this contract ("Station") hereby agree that this contract shall be governed by the following conditions and terms: 

1 . BILLING AND PAYMENTS 

(a) Station will, from time to time at intervals following broadcasts hereunder, bill Agency on behalf of Advertiser at address on the face hereof. Agt 
shall pay Station thereon at address on bill on or before the 1 5th day of each month following that in which broadcast occurred or on such other date as may be specified in the invc 

(b) Except where this contract is made directly with the Advertiser described on the face of this contract, it is understood that Agency makes this 
contract both for itself and as agent for the Advertiser and that Agency agrees, on behalf of the Advertiser and of itself, that Agency and Advertiser are and shall be jointly and seve 
liable for all payments to be made by agency to Station and for all obligations undertaken to be performed by Agency. 



2. TERMINATION 

(a) Unless otherwise specified on the face hereof, either party may terminate this contract, without cause, upon giving the other party at least 28 da\ 
prior notice provided that, if notice is given by Agency, termination shall not be effective until after two (2) weeks of broadcasting hereunder. If Agency so terminates this contract it 
shall pay Station at the earned rate for all broadcasts pursuant to this contract through the effective date of termination. 

(b) Station may, upon notice to Agency, terminate this contract at any time; (i) upon material breach by Agency; (ii) if Station fails to receive timely 
payment on billing; or (iii) if Advertiser's or Agency's credit is, in Station's reasonable opinion, impaired. Upon such termination, all unpaid accrued charges hereunder shall immed 
become due and payable. The Agency's only liability shall be to pay for telecasts completed hereunder prior to cancellation by Station. 

(c) Agency may, upon notice to Station, terminate this contract at any time upon material breach by Station. Upon such termination, the Station's oi 
liability shall be to pay as liquidated damages a sum equal to the lesser of the following: (i) the actual noncancellable out-of-pocket costs necessarily incurred by Agency in perfon™ 
of this contract through date of such termination, or (ii) the total which would be due to Station hereunder if, on the date on which Agency gives notice of cancellation, Station had gi 
notice of termination pursuant to Paragraph 2(a) effective at the earliest date permitted thereunder. 

(d) Neither party shall have any liability to the other upon termination pursuant to this Paragraph 2, except as provided in this Paragraph 2 and 

Paragraph 7. 



3. OMISSION OF BROADCAST 

If, as a result of an act of God, force majeure, public emergency, labor dispute, restriction imposed by law or governmental order, mechanical breakdown, or where 
necessary to enable the Station to comply wfth the Communications Act of 1934, as amended, to satisfy the "reasonable access" and/or "equal opportunity" requirements for certain 
political candidates, or any other similar or dissimilar cause beyond the Station's reasonable control, Station fails to broadcast any or all of the announcements) or programs to be 
broadcast hereunder, Station shall not be in breach hereof, but Agency shall be entitled to an adjustment as follows: (I) if no part of a scheduled broadcast is made, a later broadcas 
shall be made at a reasonably satisfactory substitute date and time, and if no such time is available, the time charges allocable to the omitted broadcast shall be waived; (ii) if a mat 
part, but not all, of a scheduled broadcast is omitted, a later broadcast shall be made at a reasonable substitute date and time, and Agency shall continue to pay full charge. The 
foregoing shall not deprive Agency of the benefit of any discounts which it would have earned hereunder if the broadcast had been made in its entirety. 



4. PREEMPTIONS 

Station shall have the right to cancel any broadcast or portion thereof covered by this contract in order to broadcast any program or event which, in the Station's sole 
discretion, it deems to be of greater public interest or significance. Station may also recapture time previously sold when necessary to comply with its obligations to make available 
"reasonable access and/or "equal opportunities'' to certain political candidates under the Communications Act of 1934, as amended. Station will notify Agency of such cancellation 
promptly as reasonably possible, if the parties cannot agree upon a satisfactory substitute date and time, the broadcast so preempted shall be deemed canceled without affecting th 
rate, discounts or rights provided under this contract, except that Agency will not have to pay Station any charges allocable to the canceled broadcast. 



5. FIXED RATE PURCHASES 

Notwithstanding the provisions of Paragraphs 3 and 4 above, unless the omitted or preempted announcement was purchased as a single buy or at a fixed (i.e., not a 
preemptible) rate, and it is so indicated on the face of this contract, Station may preempt at its sole discretion for any reason. In the event of preemption or omission, unless otherw 
agreed to by Station, Agency shall continue to pay the full charge (no credit or refund will be given) but Agency shall be accorded another announcement at a reasonably satisfactory 
substitute date and time, at no additional charge therefor. 
6. AGENCY MATERIAL 

All commercial materials (if so specified on the face of this contract, all program materials, including talent) shall be furnished by Agency and delivered to Station at 
Agency's sole cost and expense. Agency shall deliver all materials not less than 48 hours (exclusive of Saturdays, Sundays and holidays) in advance of broadcast All materials 
furnished by Agency (i) shall not be contrary to the public interest, (ii) shall conform to the Station's then existing program and operating policies and quality standards, and (iii) are 
subject to Station's prior approval and continuing right to reject or to cause Agency to edit such materials. Station will not be liable for loss or damage to Agency's material or, even i 
accepted by Station, for communications from others. 

If Agency requests within 30 days of last broadcast hereunder, Station will, at Agency's expense, return Agency material to Agency. If Agency does not so request Static 
has the right to dispose of all Agency material any time after 60 days following the last broadcast hereunder. 

7. INDEMNIFICATION 

Agency and Advertiser will jointly and severally indemnify and hold harmless Station from and against all claims, demands, debts, obligations or charges (including 
reasonable attorney fees and disbursements) which arise out of or result from the broadcast, preparation for broadcast or contemplated broadcast of materials furnished by or on bef 
of Agency and/or Advertiser or furnished by Station at Agency's request for use in connection with Agency's or Advertiser's commercial material, and Station will similarly indemnify e 
hold harmless Agency and Advertiser with respect to all materials furnished by Station. The indemnitee shall promptly notify and cooperate wfth the indemnitor with respect to any 
claim. The provisions of this paragraph shall survive the termination or expiration of this contract. 

8. CONSEQUENTIAL DAMAGES 

Agency and Station hereby agree that consequential damages resulting from any breach of this contract, pursuant to Paragraph 2, or any omission of broadcast, pursuan 
Paragraph 3, or any preemption of broadcast, pursuant to Paragraph 4, are speculative and neither Agency not Station shall be held liable for any consequential damages incurred. 
This consequential damage exclusion provision is an allocation of risk separate and apart from provisions specifying or limiting either Agency's or Station's remedies for breach. 

9. GENERAL 



(a) Station will broadcast the announcements and programs covered by this contract on the dates and at the approximate hourly times provided on th. 



face hereof. 



(b) The Station shall exercise normal precautions in handling of property and mail, but assumes no liability for loss or damage to program or comm 
materials and other property furnished by the Agency in connection with broadcasts hereunder. The Station will not accept or process mail, correspondence, or telephone calls in 
connection with broadcasts except after its prior approval. 

(c) Agency is acting as agent for a disclosed principal (i.e., the Advertiser named on the face hereof) and Agency will act as agent for making payn 
on all billings hereunder. However, Agency shall be primarily liable for the Advertiser's payment of sums due hereunder and Station shall look initially to Agency for the payment th 
unless and until Agency fails to timely remit payment or becomes insolvent Advertiser shall be liable to Station and not to agency on all unpaid billings for services rendered by St 
hereunder (excluding advertising agency commissions), but only to the extent that Advertiser has not theretofore made payment to the Agency thereon, and to the extent that 
Advertiser has theretofore made payment to the Agency thereon (i) while knowing that Agency has entered into an agreement or arrangement purporting to assign or pledge to a tl 
party monies which may be or become payable by Advertiser or Agency, or that Agency was in danger of becoming insolvent; or (ii) after receiving notice (together with a current 
statement of account) from Station that Agency is seriously delinquent under this or any other advertising agreements) between Station and Agency be failing to make payment or 
billings within 45 days after the end of the month in which service is provided thereunder. Nothing herein contained relating to the payment of billings by Agency shall be construec 
as to relieve Advertiser of, or diminish Advertiser's liability for breach of its obligations hereunder. If this contract is with a media buying service, all references herein to Agency shi 
apply to the media buying service. If this contract is made directly with Advertiser, references herein to Agency shall apply to Advertiser except that in such case no commission wi 
allowed. 

(d) Agency shall not assign this contract except to another agency which succeeds to Its business of representing Advertiser and provided such oth 
agency assumes all its obligations hereunder. Advertiser may, upon notice to Station, change its agency and only the successor agency shall be entitled to commissions, if any, or 
billings for broadcasts thereafter. Station is not required to broadcast hereunder for the benefit of any person other than Advertiser, or for a product or service other than that name 
the face hereof. 

(e) This contract contains the entire understanding between the parties, cannot be changed or terminated orally, and shall be construed in accordar 
with the laws of the State of New York, and with the Communications Act of 1934, as amended, and with the rules and regulations of the FCC issued pursuant thereto. When then 
any inconsistency between these standard conditions and a provision on the face hereof, the latter shall govern. Failure of either party to enforce any of the provisions hereof shall 
be construed as a general relinquishment or waiver of that or any other provision. All notices hereunder (except for notices under Paragraph 4) shall be in writing, given only by pre 
telegram or mail, addressed to the other party at the address on the face hereof, and shall be deemed given on the date of dispatch. 

[For additional information relating to political advertising, Agencies and Advertisers are encouraged to request a 
copy of the Station's current political advertising disclosure statement.] 



All NRA Leaders 







Joe Allbaugh (Board 
Member) 




Scott Bach (Board Member) 



■ 



Buster Bachhuber (Board 
Member) 




Carol Bambery (Board 
Member) 



Clel Baudler (Board 
Member) 




Bob Barr (Board Member) 



Ken Blackwell (NRA Board 
Member) 



Ronnie Barrett (Board 
Member) 



Matt Blunt (Board Member) 




John Bolton (Chairman of 
International Affairs 
Subcommittee) 



Rep. Dan Boren (Board 
Member) 




Bob Brown (Board Member) 




□ 




Pete Brownell (Board 
Member) 



Marlon Carter (Former NRA 
Fxecutive Vice President) 



Jeff Cooper (Former Board 
Member) 



Larry Craig (Board Member) 




I 



Manny Fernandez (Board 
Member) 



Marion Hammer (Board 
Member) 



Graham Hill (Board 
Member) 



I 
I 




John Burtt (Board Member) 



Richard Childress (Board 
Member) 



Chris Cox (Fxecutive 
Director) 




Cam Edwards (NRA News 
Radio Host) 



■ 



Sandy Froman (Board 
Member) 



Maria Heil (Board Member) 



Steve Hornady (Board 
Member) 



Joaquin Jackson (Board 
Member) 



Neal Knox (Former 
Chairman of the Firearms 
Coalition) 



David Keene (Board 
Member) 



George Koili tides 
(Nominating Committee 
Member) 




Dave Butz (Board Member) 



Patricia Clark (Board 
Member) 




I 
I 

R 

s 
■ 



David Coy (Board Member) 



R, Lee Ermey (Board 
Member) 



Jim Gilmore (Board 
Member) 



Charlton Heston (Former 
President) 



Roy Innis (Board Member) 



Tom King (Board Member) 



Herbert Lanford (Board 
Member) 
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Wa>ne LaPierre {Fxecume 
Vice President and CEO) 



Buz Mills (Board Member) 



Chuck Norris (Celebrity 
Spokesperson) 



e 

i 



Johnny Nugent (Board 
| Member) 




Jay Printz (Board Member) 



Wayne Anthony Ross (Board 
Member) 



John Sigler (Board Member) 




Rep, Don Young (Board 
Member) 



■ 
■ 

■ 



Karl Malone (Board 
Member) 



Cleta Mitchell (Board 
Member) 



I 
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John Milius (Board Member) 



Grover Norquist (Board 
Member) 



Oliver North (Board 
3 Member) 




I 



Richard Pearson 
(Nominating Committee 
Member) 

Todd Rathner (Board 
Member) 



Ron Schmeits (Board 
Member) 



Linda Walker (Board 
Member) 



Ted Nugent (Board Member) 






Jim Porter (First Vice 
President) 



Kayne Robinson (Executive 
Director of NRA General 
Operations Division) 

Tom Selleck (Board 
Member) 



Dave Workman (Former 
Board Member) 



Follow 



This website is the property of the Educational Fund to Stop Gun Violence. 
It is in no way affiliated with the National Rifle Association (NRA) or any other organization. 



created with Drupal by Ricliir Outreach 



